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FOR IMMEDIATE RELEASE

EICHHOLTZ UNVEILS NEW COLLECTIONS,
COLLABORATIONS, AND U.S. STORE OPENINGS
AHEAD OF HIGH POINT MARKET OCTOBER 2025

The brand also presents Season 3 of The Met x Eichholtz collaboration, and
announces high-profile designer collaborations as well as further global expansion

HIGH POINT, NC, SEPTEMBER 2025 | Global luxury interiors brand Eichholiz is set to make a grand statement
at this year’s High Point Market, debuting an array of new collections, high-profile collaborations, and
expanded retail presence in the United States. From France-inspired designs fo exclusive designer
partnerships, and groundbreaking customizable capabilities to new flagship locations, Eichholtz continues

to redefine the world of luxury interiors.

NEW COLLECTION: AN ODE TO FRENCH ELEGANCE

The latest Eichholtz collection, En Toute Elégance takes its inspiration from the timeless allure and sophistication

of France — from the grandeur of Parisian boulevards to the breezy glamour of its iconic seaside resorts.
A constant source of inspiration for late founder Theo Eichholtz, many pieces were designed to reflect his
travels and experiences within the country he loved so much. This new collection channels both elegance
and opulence, marrying architectural detailing with refined comfort. Designed to feel both romantic and
effortlessly chic, the collection offers a modern interpretation of French style, balancing couture-inspired

textures with relaxed, livable forms.
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THE MET X EICHHOLTZ: INTO THE GALLERIES

The ongoing collaboration between Eichholtz and The

Metropolitan Museum of Art enters a new chapter — one that
deepens the dialogue between history and contemporary
design. In this third season, the collection embraces a more
expressive and interpretive approach, while continuing to draw
inspiration from The Met’s vast holdings spanning continents,
centuries, and cultures. The result is a collection that honors the

past while reimagining it for contemporary interiors.

To bring the collaboration collection to life in an unexpected
way, Eichholtz has engaged celebrity designer and stager,
Cheryl Eisen, principal of Interior Marketing Group (IMG) as this
season’s design ambassador. Together with the brand, she will
curate a “Met x Eichholtz Apartment” in New York to celebrate
the launch of the latest season in a breathtaking setting. The
partnership will aim to demonstrate how The Met x Eichholtz

pieces can live seamlessly in contemporary interiors.

HIGHLIGHTS INCLUDE:

Rubicon Series: Hand-laid wood veneers create rhythmic,
mosaic-like surfaces on a new set of case goods — a study

in restraint, rhythm, and balance.

Outdoor Living: From teak loungers to rope-woven seating,
Eichholtz extends French elegance to en plein air with the

Ombria and Hampton seating sets.

Azura & Kallisto: Inspired by the rock pebble beaches that
line the céte d'azure, this contemporary interpretation is a

subtle nod to the iconic seaside destination.

Dining Chair Costa with Shelf: The ultimate expression of

form and function, this piece embodies the french influence

of fashion on interiors.

“As we celebrate the launch of Season 3, we reflect on the significance of our
continued partnership with Eichholtz: one rooted in a shared dedication to honoring
art, culture, and the timeless power of storytelling through design”

- The Metropolitan Museum of Art
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HIGH-PROFILE DESIGNER COLLABORATIONS
As we approach the January 2026 launch of the highly anticipated collaboration with A-List designer
Corey Damen Jenkins, Eichholtz proudly welcomes the multi-hyphenate talent to participate in several
programs and events throughout High Point Market, including a book signing of his new book Design

Reimagined. Also to be formally announced this season, the brand will engage celebrity designer

Vanessa Deleon fo create a collection of case goods, set to debut during High Point Market October 2026.

“For years, I've been searching for the right partner to bring my unique vision to
life in the lighting category, and | am beyond thrilled to lock arms with the team at
Eichholtz. Their attention to detail and craftsmanship makes them a perfect fit for our
brand’s ethos.”

— Corey Damen Jenkins

“I’'m beyond excited to partner with Eichholtz on my very own furniture collection!
I’'ve used Eichholtz pieces time and time again in my designs because of their timeless
elegance, quality craftsmanship, and ability to elevate any space. This collaboration is

a natural fit, and [ can’t wait to bring our shared vision to life.”

- Vanessa Deleon
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EICHHOLTZ ATELIER: EXPANDED CUSTOMIZATION

Responding to growing demand for personalization, the Eichholtz Atelier program now offers an even
greater array of best selling silhouettes for customization. In addition to its inaugural selection of USA-made
performance fabrics, Eichholtz now introduces the option to order your item in muslin to be reupholstered in

the fabric of your choice by your preferred upholsterer.
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U.S. RETAIL EXPANSION
Eichholtz’'s commitment to the American market continues with the opening of several new U.S.

locations including:

e Las Vegas, NV - Opening Fall 2025
e Atlanta, GA - Opening Fall 2025

These additions join Eichholtz’s existing U.S. flagship stores in New York, Los Angeles, and Miami,
with tfrade showrooms in High Point and Dallas, as well as a growing network of retail partners
nationwide. Eichholtz also confinues its international growth, expanding into Portugal, Indig,

Philippines, Egypt, Hong Kong, Norway and Switzerland among others.

INTRODUCING, DESIGNER LOYALTY PROGRAM

Eichholtz is proud to introduce its new Designer Loyalty Program, designed to strengthen trust
and reward the brand’s most valued professional partners. The program features a two-tier
structure with free shipping on qualifying orders for both Silver and Gold members. With these
standout advantages—including free shipping thresholds rarely offered in the industry—Eichholtz
distinguishes itself in the competitive landscape while making it easier than ever for designers to

grow with the brand.

For more information about new collections, announcements, store openings, and High Point events

and programs, visit Eichholtz.com/usa.
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ABOUT EICHHOLTZ

Founded in 1992 in the Netherlands, Eichholtz is one of the world’s most esteemed luxury interiors brands,
celebrated for its extensive collections, global design collaborations, and unwavering commitment fo
craftsmanship. With headquarters in both the Netherlands and the U.S., the brand partners with retailers in
over 110 countries and showcases its designs in showrooms across key design capitals. Offering a complete
luxury lifestyle that blends elegance, imagination, and integrity, Eichholtz transforms spaces into unforgettable
experiences through thoughtfully curated, timeless collections. Inspired by the entrepreneurial spirit and
global travels of founder Theo Eichholtz, the company continues to inspire retailers, designers, and design

enthusiasts worldwide with dedicated service and distinctive design.

MEDIA CONTACT:

Alyssa Zimerman, Industry Relations Consultant
press@eichholtzusa.com

631-805-4812
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